Friends of Saxonville

The mission of the Friends of Saxonville is to educate the
public about the special identity of Saxonville, an historic
neighborhood of Framingham, Massachusetts, and to
preserve, enhance, and protect its cultural, economic,
environmental and historical qualities.

Membership fees help support our initiatives, newsletter,
and our annual Discover Saxonville events.

Please renew your membership or consider joining us for
the first time. If you renewed already - Thank you!

Memberships or Donations:

Pay online at www.FriendsofSaxonville.org
Or detach form below and mail your check to:
Friends of Saxonville, P.O. Box 3236
Framingham, MA 01705-3236
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[ ] 1year Individual Membership: $30
[ ] 1year Business Membership: $60

Become a Member!

Membership year runs May 1to April 30
[] Connection to this wonderful village: Priceless!

Additional Contribution $

Name: Day Phone:

Business Name: Evening Phone:

Street: Email:
Website:

Town, State & Zip:

I am interested in: Athenaeum TrailHeads
River Stewards Fundraising
Village Center Improvement Membership
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Top 10 Reasons to Join Friends of Saxonville:

10. You live in Saxonville. 5. To keep up to date on the Anthenaeum, River

You love Saxonville. Stewards, and other initiatives.

4. To help preserve the history of the oldest part of

You love Saxonville history.
our town.

You like to hear people say, “Friends of Where?” ) )
3. To make connections and contribute talents.
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To learn about local lore; what’s true and what’s gossip. ) )
2. To stay informed and get involved.

1. To share your passion for the “Village”

Membership Committee Contact Information

Gina Offenstine
Cell (781) 801-8824
Gina@sensatiowear.com

Kathy Gagen
Cell (508) 259-7166
Kgagen28@hotmail.com

We'd love to hear from you. Feel free to email
or call with any gquestions or comments, includ-
ing suggestions for membership outreach.



